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GLOBAL HUMAN RESOURCE DEVELOPMENT CENTRE

547, Mandakini Enclave, New Delhi 110 019, India

Phone: 011- 26275564, Mobile: 9810118586 Fax: 011-26275564

E-mail: mpghrdc@yahoo.co.in, ghrdc2006@yahoo.co.in, Website: www.ghrdc.org

	GHRDC-CSR B-SCHOOL SURVEY DATASHEET – 2011


	This data sheet has to be completed as per the instructions given below by the head of the institution, for the period of April 2010 till March 2011. Please provide information related to Business Management Programme only unless specified otherwise. The questionnaire duly completed should reach the above address before 15th May, 2011. GHRDC Research/Validation team may visit the institute for validating data and information provided by the institute.


	1. BASIC DATA OF THE INSTITUTE


	This section elicits information necessary for upgrading our database and classifying the institute on parameters such as age, location, affiliation and reach.


	1.1
	Name of the                    B-School:
	


	1.2
	Address:
	


	1.3
	Year Established:
	
	1.4
	Telephone:
	
	1.5
	Fax:
	


	1.6
	Email:
	
	1.7
	Website:
	


	1.8
	Director / Principal / Head Details:
	
	
	
	

	
	Name
	
	Mobile No.
	
	Email

	
	
	
	
	
	


	Contact Person  Details:

	Name
	
	Mobile No.
	
	Email

	
	
	
	
	


	1.9
	Affiliation and Association of your College / Institute:  Please Tick (()


	University Department
	
	Affiliated to University
	
	Deemed University
	


	Name of the University
	


	Approved by AICTE:
	
	Autonomous Institute
	


	State Technical University
	
	Name of the Technical University
	


	1.10
	Sectoral School (Rural, Agriculture, Industrial Engineering etc):
	Yes
	No


	If Yes, which Sectoral Area:
	


1.11
Is your Institute accredited by any International / Regional Organization? If yes, please tick (() 

	AACSB
(Association To Advance Collegiate Schools of Business)
	
	AMBA
 (Association of MBAs)
	

	
	
	
	

	EQUIS
(European Quality Improvement System)
	
	SAQS
(South Asian Quality Assurance System)
	

	
	
	
	

	Any Other
	
	Please specify the name
	


(Please mention the details)
2. INFRASTRUCTURE DATA
	Infrastructure being the backbone of an institute along with the teaching aids provides for effective learning.


(a) PHYSICAL INFRASTRUCTURE
2.1
Built-up Area:
(Sq. mts.)

	2.1.1
	Total Built-up Area (Sq. mts.) (1 Sq.m. = 10.76 Sq ft):
	

	
	
	

	2.1.2
	Built-up Area used for MBA / PGDBM Programme (Management Institute) only (Sq. mts.):
	



(Information has to be in Sq. mts.)

	
	
	Numbers

	2.2
	Total Number of Classrooms (for MBA / PGDBM Programme):
	


2.3
Facility for holding institute-wide events:

	Q. No.
	Facility for holding events in the College
	Total Number
	Sitting Capacity

	2.3.1
	Auditorium 
	
	

	2.3.2
	Hall
	
	

	2.3.3
	Open Air Theatre 
	
	


	Auditorium
	– having features like step sitting arrangements

	Halls
	– must have sitting capacity of at least 100 people

	Open Air Theatre
	– having a stage and sitting arrangements for conducting activities in open area


	
	
	
	
	
	
	Number
	
	Percentage (%)

	2.4
	Hostels: On Campus
	Yes
	
	No
	
	
	
	


	
	
	
	
	
	
	Number
	
	Percentage (%)

	2.5
	Hostels: Off Campus
	Yes
	
	No
	
	
	
	

	( If managed by the Institutes outside the College Campus only)
(Please provide complete details; location, distance from the institute, hostel warden, private houses or one single building and how it is managed  etc.)


(b) ACADEMIC INFRASTRUCTURE
LIBRARY:---- KNOWLEDGE   CENTER 
	
	
	Number

	2.6
	Total books in the library
	

	
	
	

	2.7
	Management related books in the library
(Please provide the list / CD subject wise)
	

	
	
	

	2.8
	Management related books added during 2010 – 11

(Please provide the list with date of purchase)
	


2.9:
Management related journals subscribed by the Institute: (Please provide the List of Journals and give amount of subscription paid for each journal on a separate sheet)
	Q. No.
	Journals
	Numbers
	
	Q. No.
	Journals
	Numbers

	2.9.1
	National

(Hard Copy)
	
	
	2.9.2
	International

(Hard Copy)
	


Teaching Aids:
	Q. No.
	
	Numbers

	2.10
	LCD Projectors (fitted in the classrooms only):
	


	3. ACADEMIC FINANCIAL STRUCTURE


	Financial Structure of a B-School is critical for its well being and pattern of financial utilization on faculty, faculty development, learning centers etc indicate the B-School’s priority.


	Income & Expenditure Profile for the period of April 2010 – March 2011:


	S. No.
	Income
	Expenditure

	
	
	%
	Amount
	
	%
	Amount

	3.1.1
	Fees from B-School Students Only (Total number of students multiplied by tuition fees per annum) 
	
	
	Salary of the Faculty in B-School Courses only (Provide the list faculty along with actual salary paid)
	
	

	3.1.2
	Government / Other Fund
	
	
	Faculty Development 

(It includes professional fees for participation in seminar / conference, travel cost, training cost direct or indirect)
	
	

	3.1.3
	Income from Management Development Programme
	
	
	
	
	

	3.1.3
	Income from Consultancy
	
	
	
	
	

	
	Total
	100%
	
	Total
	100%
	


(Proper record of Income and Expenditure must be provided & percentage of income and expenditure must be mentioned.)

We are not interested in the balance sheet or any such documents of the College / Institute.

4. ACADEMIC PROGRAMMES/PROCESS

	While MBA is the core activity of Business Management Institute, some Institutes offer other related programmes to enrich themselves and utilize the faculty resources available.


POST GRADUATE PROGRAMMES

4.1
Programmes designed and offered by your Institute (Both MBA & PGDBM Courses Related to Management only): 
	S. No.
	Name
	Duration

(Years)
	Year in which MBA

Programme was first started in the institute
	Number of seats approved by regulatory authority
	No. of Students admitted in 2010 (MBA/ PGDBM)
	No. of  Students Graduated in 2011
	Total No. of Students in 2011 Batch

	
	
	
	
	
	
	
	1st Year
	2nd Year
	Total

	1
	MBA
	2 Years
	
	
	
	
	
	
	

	2
	PGDBM
	2 Years
	
	
	
	
	
	
	


4.2
Other Programmes offered by your Institute:
	S. No.
	Name
	Duration

(Years)

	
	
	

	
	
	

	
	
	

	
	
	


4.3
PROGRAMME DELIVERY: 
	S. No.
	New Course Curriculum introduced during 2010-2011
(Please do not repeat if already introduced in 2009-10)
	Duration

	
	Name of Curriculum
	Area (HR, Fin., etc)
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


4.4
List of Competency Building Activities / People / Soft Skill Programme 
	S. No.
	Competency Building Activities 

(List of Soft Skills Curriculum only with duration of more than 3 months)
	Duration

	
	
	

	
	
	

	
	
	

	
	
	


	4.5
	Do you have a separate programme for Entrepreneurship:
	Yes
	No


	S. No.
	Title of the Course
	Duration 
	Batch Size of the students opted for the course
	Provide time table, details of the course & curriculum

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


4.6
What % of curriculum time do you allocate for the following? (Please give full details about how did you arrive at this percentage)

	S. No.
	Course
	Percentage (%)
	Duration

	1.
	Core Course
	
	

	2.
	Elective Course
	
	

	3.
	Live Projects with Industry
	
	

	4.
	Summer Projects
	
	

	Total
	
	


ELECTIVE COURSES

4.7
New Elective Courses designed and offered in 2010-2011:


(Please do not include courses already given in the last year)

	S. No.
	Electives Courses
	Students Batch Size

	
	
	

	
	
	

	
	
	


4.8     New Pedagogy introduced and offered in 2010-2011: (Please provide the list)
	S. No.
	Pedagogy

	
	

	
	

	
	


	4.9
	Do you have Ph. D. / Fellow Program in Management?
	Yes
	
	No


	4.9.1
	If yes, in which year the Doctoral/Fellow Programme was launched
	


	4.9.2
	Under which University
	


	4.9.3
	Number of Ph. D. produced in 2010 – 2011
	


List of Ph. D. Scholars’ Names, Address, Topic and Guide: (For the year 2010 only)
(Do not provide those produced before 2010)
	S. No.
	Name of Ph.D. Scholar
	Address
	Topic of Research
	Guide Name
	Year of Completion

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


	5 MANAGEMENT DEVELOPMENT / IN COMPANY PROGRAMMES


	While MBA is the core activity of Business Management Institute, some Institutes offer related programmes to enrich themselves and utilize the faculty resources available. Executive Education, in-company and Technical Development Programme enable faculty to interact with management practitioners and learn about real life problems, which enhance the quality of Business management education.


	5.1
	Total Revenue Earned:

(Refer 3.1.3 of the data sheet)
	


	5.2
	Details of Management Development In-company Programme (Jan 2010 - Dec 2010): 
(Please annex Complete list along with name of faculty assigned to each). 
Please attach copy of Advertisement /Brochures for MDPs:


	S. No
	Title
	Faculty Assigned
	Duration

(In Days)
	On Campus
	Off Campus
	No. of Participates
	Income

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	Total
	
	
	
	
	
	


(Note: Give proper record of each programme, otherwise no weightage will be given)

6.  FACULTY DATA

	The composition, educational qualification and industrial experience of faculty are critical differentiating factors between one school and another, so is the contribution to intellectual capital. The data in this section attempt to capture the diversity of activities that faculty engage in, so as to enrich themselves and their school. Thrust on research, particularly, contributes towards the greater goal of advancement of knowledge in the field of management.


(Please annex separate list of faculty members along with date of appointment, title, qualifications & salary details)

	6.1
	Full Time Faculty Details:

(Only B-School /Management Course)
	Total Faculty
	


	Male Faculty
	
	
	Female Faculty
	



Breakdown of Total Faculty for B-School

	S. No.
	Full Time Faculty
	Number
	
	S. No.
	Full Time Faculty
	Number

	1
	Professor
	
	
	4
	Senior Lecturer
	

	2
	Associate Professor
	
	
	5
	Lecturer
	

	3
	Assistant Professor
	
	
	6
	Assistant Lecturer
	


6.2
In support of the above, Please give the details of faculties (Mention the Core Faculties of B-School/management Courses only) as per the format given below:
	S. No.
	Name of Faculty
	Title & Designation
	Qualification
	Date of Appoint-ment
	Experience in Years
	Area of Speciali-sation
	Salary

	
	
	
	
	
	Academia
	Industry
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


Use separate sheet to give all details.
6.3
Number/Percentage of Core Faculty with Ph. D. out of the total strength of full time Core faculty:

	
	Number
	Percentage (%)

	Full Time Faculty (Ph. D.)
	
	



(Provide separate list of Ph. D. faculty members’ name with title, year of passing & name of the
University)

6.4
Number/Percentage of Core Faculty with Industry Experience out of the total strength of full time faculty:

	
	Number

(0 – 5 yrs)
	Number

(5 – 10 yrs)
	Number

(> 10 yrs)

	Full Time Faculty (Industry Experience)
	
	
	


6.5
Number of Visiting Faculty - Teaching Full Course (B-School Course Only): 


(Provide the list of Names with Subject and Time Table) (Use separate sheet to give more details)

	
	Academia
	Industry

	Number of Visiting Faculty
	
	


6.6
Number of Guest Lecturers: Provide the list of Names with Subject

(Only for B-School courses) (Use separate sheet to give more details)

	
	Academia
	Industry

	Number of Guest Faculty
	
	


RESEARCH AND CONSULTANCY

	Full Time Faculty Publications & Consultancy only for the period of Jan 2010 – Dec 2010 (B-School) (Please annex separately list of titles of books and refereed articles, along with names of authors, year of publication, names of publishers or journals or working papers and do not include magazines and newspapers).


6.7 
Books Publication (Give the list of books with publisher and year of publication by the existing core faculty only for the period of Jan 2010 – Dec 2010):
	
	
	Number

	
	Books Authored
	


6.8
Number of Paper Publications in Refereed Journal by the existing core faculty only (For the period of Jan 2010 – Dec 2010):

	National
	
	International

	
	
	



(Give details like Name of the Journals, Name of the Faculty, Title of the paper etc.)
6.9
Number of Papers written, accepted, presented & published by the core faculty in Conference Proceeding (For the period of Jan 2010 – Dec 2010):
	National
	
	International

	
	
	



(Please provide the list with details like Name of the Faculty, Title of the paper etc.)
6.10
Number of Conferences organized by the Institute (Provide details for the period of Jan 2010 – Dec 2010):

	National
	
	International

	
	
	


6.11
Cases written and published (Only B-School related) (For the period of Jan 2010 – Dec 2010):

	
	Number

	Cases written
	



Provide complete list of cases and name of the author)
6.12
B-School Journal:

	Does School publish any Journal?
	Yes
	
	No


	Title of Journal:
	


7. ADMISSION PROCESS

     (STUDENTS ADMITTED IN 2010)

7.1
Number & Percentage of Student admitted with different Stream in 2010: (MBA / PGDBM)


	Stream
	No. of Students
	Percentage (%)

	Engineering
	
	

	Science
	
	

	Commerce
	
	

	Arts
	
	

	Any Others
	
	

	Total
	
	


7.2
Students with relevant industry experience (Number & %):  (MBA / PGDBM)
	Industry Experience
	Number
	Percentage (%)

	More than 2 Years
	
	

	1 – 2 Years
	
	

	No experience
	
	

	Total
	
	


7.3
Students Admitted in 2010 (Only Management Course):

	
	Number
	
	Number
	
	Number

	1st Year Students
	
	Male Students 

(1st Year)
	
	Female Students (1st Year)
	


	Number of Application Received (for admission in 2010)
	


7.4
Admission Test used for the year 2010 and number of students admitted:
	S. No.
	Admission Test Used
	Number of Students Admitted
	Lowest Percentile Admitted
	Highest Percentile Admitted

	1
	CAT
	
	
	

	2
	MAT
	
	
	

	3
	CET
	
	
	

	4
	Any Other 

(Please specify name of the test)
	
	
	


7.5
Tuition Fees of Management Courses (MBA / PGDBM): will be published as a part of survey report

	
	1st Year 

(1)
	2nd Year

(2)
	Total

(1)+(2)

	Tuition Fees
	
	
	

	Other Fees
	
	
	

	Boarding Fees
	
	
	

	Total Fees
	
	
	


7.6 
Does Your Institute provide any Scholarship for the students? If Yes, Please give Details

	S. No
	Number of the Students offered scholarship by the Institute
	Percentage of the total fees

	
	1st Year
	2nd Year
	

	
	
	
	


SUMMER PROJECT

	
	
	%
	Average Stipend

	7.7
	% of Graduating students offered stipend during summer project: 
	
	

	
	(Provide list with Letter of offer, unless the proof of stipend paid is given, no weightage will be provided)


8. PLACEMENT

PLACEMENT DETAIL 2011:
(Note: Supportive documents must be provided)

	8.1
	Total No. of last batch Students Graduated upto May in 2011 (MBA / PGDBM only): 

(Refer 4.1 of the data sheet)
	


8.2
Placement details for B-School MBA/PGDBM Programme.

	Q. No.
	
	Number

	8.2.1
	Total No. of Students Placed (Domestic & International)
	

	8.2.2
	No. of Students not Placed
	

	8.2.3
	Percentage of Students Placed (%)
	


8.3
Domestic Placement Details:
	Q. No.
	
	Domestic

	8.3.1
	No. of students finally placed
	

	8.3.2
	Domestic Average Salary offered per annum CTC (in Rupees)

Please add total amount offered to every individual student as per the letter of offer and divide by the total number of students placed to arrive at average CTC. 
	


8.4
International Placement Details

	Q. No.
	
	International

	8.4.1
	No. of students  finally placed
	

	8.4.2
	International Average Salary offered per annum CTC (in US $)

Please add total amount offered to every individual student as per the letter of offer and divide by the total number of students placed to arrive of average CTC. 
	


8.5
Entrepreneurship Details: (Details of students preferred to go for Entrepreneurship)
	
	
	Number
	Percentage (%)

	8.5.1
	No. of Students opted for entrepreneurship out of those who attended the entrepreneurship course (as mentioned in Q 4.5)
	
	

	8.5.2
	No. of Other students opted for entrepreneurship
	
	



Note: Details with Proof – (What kind of entrepreneurship opted)
	8.6
	Number of students opted for higher studies:
	


	Note:  It is mandatory to provide the letter of offer given to the students placed and the amount mentioned in the offer letter should match with the figures given by the institute above. Failing this no due consideration will be given for the data. (Supporting letter of offer must be given).

                Please do not modify and produce calculation sheet of average CTC arrived by the Recruiters. Please do not add any figure over and above that is mentioned by the Recruiters.


Please fill in the table mentioned below and attach with this data sheet (without Fail).
8.7
Provide list of students placed during 2011: (As per clause 8.3 & 8.4)
	S. No.
	Name of the Student
	Name of the Company placed
	Salary as given in the Letter of Offer
	Any other Allowance
	Incentive
	Total CTC (per Annum)

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


9. SOCIAL SECTOR RESPONSIBILITY

9.1
Programme Designed / offered to students focusing towards Social Sector Activities/NGOs:
	S. No.
	Name of the Programme
	Duration
	Number of Participating Students
	Number of Live Project
	Description of the Programme (May attach additional sheet)

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


10. AWARDS (Business Management Programmes Only)
10.1
Number of awards received by your students (Management Students only) in State / National / International level events during 2010 – 2011: (Enclose annexure)

	S. No.
	Name of Event

(Give details of each event)
	Events Level
	Number of Awards

	
	
	State
	National
	International
	Others
	Individual
	Group

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


Note: Please consider the following points while filing the above data. Particularly related to National Award.
Profile of Participants
· Colleges of repute hailing from at least all the regions in the country. Example South, East, West, North to define that the event was at national level.

· Pedigree of the organisers, track record, if any.
· Brochure/Posters given by the organisers seeking participation.

· The bandwidth of competition quality of contest and the intended parameters to be evaluated by the said contest.

· Provide URL (link to the website created by organisers for the event) if so.
11. INTERFACE AND NETWORK

	This section looks at value-added activities offered by a B-School. These are reflected in recruiting organization’s continued confidence in the school, student’s initiative in organizing events involving business leaders, and organizations where its alumni serve, besides the network the school has forged with other B-Schools in the country and overseas.


11.1
Recruiters Details:


(Please list five consistent recruiters of your B-School for the last 5 years with the name of the contact person and contact details)
	S. No.
	Name of the Recruiters
	No. of Offers
	Name of Contact Person 

(If Possible)
	E-mail, Phone No.
	Highest Salary/CTC Offered

	
	
	
	
	
	Domestic 

(in `)
	Internationally (in US $)

	
	
	
	
	
	
	

	
	
	
	
	
	
	


11.2
Events organized by students during the year where industry representative participated

	S. No.
	Nature of Event
	Duration (days)
	No. of industry representatives participated

	1
	
	
	

	2
	
	
	

	3
	
	
	

	4
	
	
	


11.3
Number of business / thought leaders who visited your school last year:

	CEOs
	
	Top Managers
	
	Middle Managers
	


	Public Personalities
	
	Academic Leaders from Leading Business Schools
	


12. ALUMNI PROFILE
	12.1
	Does Alumni Association exist:
	Yes
	
	No


	12.2
	Is Alumni Association Registered:
	Yes
	
	No


	If Yes, (Please Provide Registration details of Alumni Association)


	12.3
	Number of Alumni meet held in 2010
	


	12.4
	Number of students graduated to date
	


13. NETWORKING
Networking, MOU / agreements with other national and international B-Schools and Professional Bodies (without MOU, no points will be given)
	
	
	Y
	N
	No. of MOU / Agreements
	Name the School / Professional body

	13.1
	Joint programe of MBA with other international 
B-Schools
	
	
	
	

	13.2
	Exchange of Curriculum and Reading materials
	
	
	
	

	13.3
	Exchange of students with International 

B-Schools
	
	
	
	

	13.4
	Exchange of Faculty (for teaching assignments) with foreign institutes
	
	
	
	

	13.5
	Joint Research and Consultancy with other institutes or organizations
	
	
	
	


14. Unique Selling Point (USP)
Mention the Achievements / USP of your Institute, which establishes its uniqueness as a brand.

(List out special features of your Institute)

Place & Date:
Authorized Signatory

(Stamp)

Thank you for taking the time to respond.

Please Courier or Post the above questionnaire duly completed by 15TH May, 2011
GHRDC, 547, Mandakini Enclave, Alaknanda, New Delhi, 110019
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